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The Albanian Investment Development Agency (AIDA) is the key public
institution in Albania dedicated to attracting and supporting foreign and
domestic investors. AIDA focuses on strengthening the competitiveness
of the private sector, enhancing the country’s export potential, and
promoting and supporting foreign direct investments in Albania,
alongside promoting the country's touristic potential. 

The Albanian Investment Development Agency (AIDA) is an institution
under the authority of the Ministry of Economy, Culture and Innovation.
The focus of the Agency is on enhancing the competitiveness of the
private sector, strengthening the export potential of the country, and
promoting/supporting foreign direct investment in Albania, as well as
promoting the country’s tourism potential. 

 THE ACTIVITY OF THE AGENCY IS MAINLY FOCUSED ON:

Facilitating and supporting direct investments in the Republic of Albania,
Increasing the competitiveness and innovation capacity of Micro, Small
and Medium Enterprises; Promoting and assisting exports of goods and
services; Attracting and promoting strategic investments, both domestic
and foreign; Promoting Albania to the investor community and
presenting investment opportunities to potential or existing investors. 

AIDA offers comprehensive support to foreign and domestic investors
regarding their investment projects. Its qualified staff not only assists in
analyzing the market and potential investment sectors but also provides
advice on finding suitable properties and locations, as well as on
identifying new and existing projects on which to collaborate. 

AIDA also provides aftercare services aiming to successfully meet the
demands of foreign investors after the completion of their projects. AIDA’s
services are free of charge
At AIDA our specialized, multidisciplinary team will provide you with no-
cost professional services tailored to your project’s needs.

AIDA PROFILE
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Food & Beverages
Sector in Albania



The Albanian food and beverage industry is a vital component of the
country's economy, accounting for a significant portion of its GDP. Albania
is known for its traditional Mediterranean cuisine, which is heavily
influenced by neighboring countries such as Greece, Italy, and Turkey. The
country's fertile land, mild climate, and coastal regions provide an ideal
environment for growing a diverse range of fruits, vegetables, grains, and
livestock.
With a rich history of agriculture and culinary traditions, Albania has a
diverse range of food and drink products that are popular both
domestically and internationally such as dairy, meat, fruits and vegetables,
bakery products, seafood, and beverages such as beer, wine, and soft
drinks.
Albania's natural resources and fertile soil provide ideal conditions for
farming and food production, making it an attractive location for
investment and development.
Albanian food products are mainly exported to the Balkan region, as well
as some countries in Central and Eastern Europe. 

The main countries to which these goods are exported are: Kosovo, North
Macedonia, Montenegro, Bosnia and Herzegovina, Croatia, Serbia, Greece
and Dubai. 
However, the Albanian government has recently initiated a promotional
campaign of “Made in Albania” food and beverages also to the Asian
Markets.

To date, the most exported products are: processed fish products, dairy
by-products, processed fruit and vegetable products, mineral water, etc. 
A major obstacle for the export of food products is the legal barriers
between the EU and non-member countries.

As of 2023, there were 3000 agro-processing companies in Albania, 99%
out of which are categorized as either micro, small or medium enterprises
(MSME-s). The employees working in the sector are male-dominated with
60% of the workforce being male, and 40% female workers. Over the past 5
years, employment in this industry has increased by approximately
15,000 employees.
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The Albanian food and beverage industry has been a constant priority of
the Albanian government. The Albanian Government in cooperation with
international partners has continuously offered financing mechanisms
and schemes that promote the development and support the work of the
businesses in food and beverages industry.

AIDA plays a crucial role in supporting and promoting the development of
the food and beverages industry in Albania.  AIDA's support for the food
and beverage industry has helped to create a favorable business
environment in Albania, attracting investment, supporting local
businesses, and promoting sustainable development.

Through participation in the fair, AIDA aims to promote Albanian business
and the food and beverages industry, enable meetings with interested
companies for partnerships, and support Albanian companies with
logistics for scheduled meetings, increasing exports in this sector,
attracting foreign investors and promoting Albania.

ALBANIAN STATE INCENTIVES
and AIDA’S SUPPORT FOR

FOOD & BEVERAGES SECTOR
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ALBANIAN
COMPANIES

EXHIBITING IN 



Nr. Product Capacity of Production

1. T�¯}a e ba«dhë 8.000 b�··�e¯

2. R�ßa�l 10.000 b�··�e¯

3. T�¯}a e }¼ªe 10.000 b�··�e¯

4. She¯h l ba«dhë 10.000 b�··�e¯

Nr. Product Capacity of Production

5. V«a�a·¯ 10.000 b�··�e¯

6. Whl·e Wl�e
T«ebbla�� 150.000 L

7. Red Wl�e Me«��· 80.000 L

8. G«a¨e Ra}l 3.000 b�··�e¯

Sh�«· de¯c«l¨·l�� �f ·he c��¨a�×

E��fa�a Wl�e«× bega� l·  ̄ z�¼«�e× l� Ñl�e ¨«�d¼c·l�� l� 1998 Ñhe� a c�¼¨�e �f e�lg«a�·¯
f«�� ·he cl·× �f L¼¯h�ze declded ·� «e·¼«� ·� ·hel« h��e�a�d, c¼�·lÐa·e Ðl�e×a«d ,̄ a�d
¨«�d¼ce Ñl�e  ̄·ha· c��Ðe× ·he dl¯·l�c·lÐe ·a¯·e �f ·he M×ßeªeza «egl�� ·� c��¯¼�e« .̄

T�da×, �¼« Ñl�e«× �Ñ�  ̄40 hec·a«e  ̄�f Ðl�e×a«d ,̄ f«�� Ñhlch Ñe ¨«�d¼ce a«�¼�d 400,000
�l·e«  ̄�f Ñl�e each ×ea«. The Ñl�e  ̄Ñe ¨«�d¼ce l�c�¼de: She¯h l Ba«dhe , Te�¨«a�l��� , She¯h I
ßl, R�ßa�l ,V«a�a· ,̄ T«ebbla��, a�d Rle¯�l�g, Ñhlch a«e ̄ ��d Ñlde�× l� ·he ��ca� �a«}e·.

O¼« Ñl�e  ̄haÐe a�¯� bee� aÑa«ded g��d a�d ¯l�Ðe« �eda�  ̄a· ¯eÐe«a� ¨«e¯·lgl�¼  ̄l�·e«�a·l��a�
c��¨e·l·l�� ,̄ ¯¼ch a  ̄ ·he "Gl�be«· & Gal��a«d C��¨e·l·l��" a�d ·he "C��c�¼«  ̄ M��dla� de
B«¼Öe��e ,̄" a���g �·he« .̄

Da·e �f e¯·ab�l¯h�e�·: 2004

NUIS: K94016402J

Ad«e¯¯: T�¯h}eß, L¼¯h�ze

Pe«¯�� �f C��·ac·: E�«l} Ma�la

Te�/ Ce�: +355 684061616

E-�al�: l�f�@e��fa«�a.c��

N«. �f e�¨��×ee¯: 12

Na�e �f ·he c��¨a�×: E��fa�a

Ce«·lflca·l��¯

Web: ÑÑÑ.e��fa«�a.c��

G«eece SÑede�

EÖ¨�«·l�g C�¼�·«le¯

Ll¯· �f  P«�d¼c·l��

mailto:info@arianitiwinery.al


Nr. Product Capacity of Production

1. Ka���e· 8.000 b�··�e¯

2. She¯h l ba«dhë 11.000 b�··�e¯

3. Me«��· 13.000 b�··�e¯

Sh�«· de¯c«l¨·l�� �f ·he c��¨a�×

S¼��Ða Wl�e«× Ña¯ e¯·ab�l¯hed l� 2007 Ñl·h a ¯�a�� ¨«�d¼c·l�� ca¨acl·×, ¼·l�lßl�g ·he
Ðl�e×a«d¯ �f ·he H�Öha fa�l�×. Each ×ea« ha¯ ¯ee� g«�Ñ·h l� b�·h ª¼a�l·× a�d ¨«�d¼c·l��,
a�d l� 2018, ·he Ñl�e«× eÖ¨a�ded l�·� l�·e«�a·l��a� �a«}e·¯.

I� 2023, S¼��Ða N�. 2 �¨e�ed l·¯ d��«¯, �ffe«l�g Ðl¯l·�«¯ ·he �¨¨�«·¼�l·× ·� e�z�× �¼« Ñl�e¯
Ñhl�e Ñl·�e¯¯l�g ·he g«a¨e ¨«�ce¯¯l�g. The ·h«ee �al� Ñl�e Ða«le·le¯ ¨«�d¼ced b× S¼��Ða
a«e: Ka���e· Re¯e«Ðe, She¯h l Ba«dhë, a�d Me«��· P«e¯·lge.

EÖ¨�«·l�g C�¼�·«le¯

Ll¯· �f  P«�d¼c·l��

Da·e �f e¯·ab�l¯h�e�·: 09.2017

NUIS: M32723202A 

Ad«e¯¯: R«. U«a S¼��Ðë ,̄ Cë««l} 

Pe«¯�� �f C��·ac·: A�ba� H�Öha

Te�/ Ce�: +355676050322 

E-�al�: }a�·l�a.̄ ¼��Ða2018@g�al�.c��

Web:  ÑÑÑ.}a�·l�a¯¼��Ða.c��

Na�e �f ·he c��¨a�×:Ka�·l�a SULOVA FH SHPK 

SÑl¯¯



N«. P«�d¼c· Ca¨acl·× �f P«�d¼c·l��

1. BBA (Be�gla� B���de A�e) 0.33��*4.4%V��*EBC13*IBU
23.6*N�fl�·e«ed* 2 Fe«�e�·a·l�� 60.000 L

2. IPA (I�dla Pa�e A�e) 0.33��*5.5%V��*EBC13*IBU 24* 
2 Fe«�e�·a·l�� 60.000L

Sh�«· de¯c«l¨·l�� �f ·he c��¨a�×
 
Bl««a«la e Gz×¯hl·, Ña  ̄fl«¯· e¯·ab�l¯hed l� 2019, b�«� f«�� a ¨a¯¯l�� a�d de¯l«e ·� c«ea·e a�d
e�z�× a ¼�lª¼e a�d hea�·h× bee«. The «ecl¨e  ̄ f�« G«a�dfa·he«'̄  bee« a«e ��e-�f-a-}l�d,
�e·lc¼��¼¯�× c«af·ed b× ·he c«ea·�«  ̄�f ·hl  ̄¨«�zec·. The¯e «ecl¨e  ̄a«e de¯lg�ed ·� �ffe« a f�aÐ�«
z�¼«�e× f�« ·h�¯e Ñh� ·a¯·e ·he�! I· l  ̄ ·he fl«¯· b«eÑe«× l� A�ba�la ·� eÖ¨e«l�e�· Ñl·h a�d
l�·«�d¼ce hlgh-fe«�e�·a·l�� bee« ̄ ·×�e  ̄̄ ¼ch a  ̄IPA, APA, a�d Be�gla� ·� ·he �a«}e·.

The Ða�¼e �f Bl««a«la e Gz×¯hl· �le  ̄ l� l·  ̄ª¼a�l·× a�d ·a¯·e, Ñhlch l  ̄Ñh× ·hl  ̄¨«�d¼c· l  ̄��Ñ
e�z�×ed ���× l� ·he ��¯· ¨«e¯·lgl�¼  ̄e¯·ab�l¯h�e�·  ̄ l� A�ba�la. Each b�··�e ·ha· «eache  ̄ ·he
c��¯¼�e« l  ̄ha�d�ed b× a«·l¯a�  ̄Ñh� �e·lc¼��¼¯�× e�¯¼«e ·he ª¼a�l·× �f ·he ̈ «�d¼c·. A�� ·×¨e  ̄�f
bee« a«e 100% a«·l¯a�a�, ¼�fl�·e«ed, f«ee f«�� ̈ «e¯e«Ða·lÐe ,̄ a�d ¼�¨a¯·e¼«lßed.

Da·e �f e¯·ab�l¯h�e�·: 2019

NUIS:  M04810601A

Ad«e¯¯: Mlha� Ba��}a�e��, P�g«adec, A�ba�la

Pe«¯�� �f C��·ac·: E·ze� Ze}a

Te�/ Ce�: +355 0693370286

E-�al�:  bl««a«lagz×¯hl·@g�al�.c�� 

Web:  h··¨ :̄//bl««a«laegz×¯hl·.a�/¯ª/

EÖ¨�«·l�g C�¼�·«le¯

Ne·he«�a�d K�¯�Ð�

Ll¯· �f P«�d¼c·l��

Na�e �f ·he c��¨a�×: Bl««a«la e Gz×¯hl·
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N«. P«�d¼c· Ca¨acl·× �f P«�d¼c·l��

1. EÖ·«a Vl«gl� O�lÐe Ol� 20 T��

Da·e �f e¯·ab�l¯h�e�·: 1996

NUIS:  J61923015W

Ad«e¯¯: L¼�dë«,Tl«a�a

Pe«¯�� �f C��·ac·: Sh¨«e¯a Sh}a��a

Te�/ Ce�: +355672068924

E-�al�:  l�f�@¯h¨«e¯a¯h}a��a.c�� 

Web:  ÑÑÑ.̄ h¨«e¯a¯h}a��a.c�� 

N«. �f e�¨��×ee¯: 6

Sh�«· de¯c«l¨·l�� �f ·he c��¨a�×
 
F�¼�ded l� 1996 b× Sh¨«e¯a Sh}a��a, Ñh� c��e  ̄ f«�� a fa�l�× Ñl·h a ·«adl·l�� �f ��lÐe
c¼�·lÐa·l��, “Sh}a��a” ��lÐe �l� l  ̄a fa�l�× b¼¯l�e¯  ̄dedlca·ed ·� ¨«�d¼cl�g hlgh-ª¼a�l·× �«ga�lc
eÖ·«a Ðl«gl� ��lÐe �l�. C��bl�l�g ��de«� ·ech����g× Ñl·h ·«adl·l��a� �e·h�d ,̄ Ñe e�¯¼«e �¼«
��lÐe �l� l  ̄c«af·ed Ñl·h ·he ¼·��¯· ca«e f«�� ha�d-¨lc}ed ��lÐe .̄ O¼« �l� l  ̄�ade eÖc�¼¯lÐe�×
f«�� hea�·h×, ea«�×-ha«Ðe¯·ed ��lÐe  ̄̈ «�ce¯¯ed Ñl·hl� 24 h�¼«  ̄¼¯l�g a c��d eÖ·«ac·l�� ̄ ×¯·e�.

Wl·h a� a��¼a� ¨«�d¼c·l�� �f a«�¼�d 10 ·�� ,̄ Ñe ¯¼¨¨�× b�·h ��ca� �a«}e·  ̄ a�d eÖ¨�«· ·�
Ge«�a�× a�d SÑl·ße«�a�d. We al� ·� eÖ¨a�d f¼«·he«, ¯¼¨¨�«·ed b× �¼« hlgh-ca¨acl·×
�achl�e«×. Sh}a��a l  ̄ ce«·lfled �«ga�lc b× Bl�I�¯¨ec·a, SÑl·ße«�a�d, a�d h��d  ̄ ·he Bl�S¼l¯¯e
ce«·lflca·e.

O¼« ��lÐe �l�, fea·¼«l�g K�«��el}l, F«a�·�l�, a�d Ka�l�z�· Ða«le·le ,̄ l  ̄}��Ñ� f�« l·  ̄��Ñ acldl·×
(0.2-0.3%), f«e¯h f«¼l· a«��a, a�d g«ee�-×e���Ñ c���«. I· ha  ̄ea«�ed �¼�e«�¼  ̄aÑa«d ,̄ l�c�¼dl�g
�¼�·l¨�e BIOL G��d a�d EÖ·«a G��d Meda� ,̄ a�d �a·l��a� ¨«lße  ̄ ¯¼ch a  ̄ “Be¯· O�lÐe Ol� l�
A�ba�la.”

EÖ¨�«·l�g C�¼�·«le¯

SÑl¯¯ Ge«�a�×

Ll¯· �f P«�d¼c·l��

Ce«·lflca·l��¯

Na�e �f ·he c��¨a�×: SHKALLA
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Sh�«· de¯c«l¨·l�� �f ·he c��¨a�×

Dhe«�l¼ O�lÐe Ol� Ña  ̄e¯·ab�l¯hed l� 1992 a�d �¨e«a·e  ̄b�·h l� A�ba�la a�d l�·e«�a·l��a��×,
�ffe«l�g flÐe dlffe«e�· ª¼a�l·le  ̄ �f ��lÐe �l�. The ��lÐe  ̄ a«e g«�Ñ� a�d ¨«�ce¯¯ed b× ¯�a��
a«·l¯a�  ̄ a�d fa«�e« ,̄ Ñl·h ¯ea¯��a� l�¨�«·  ̄ ba¯ed �� ·he ¨«e¯¯l�g da·e .̄ The× f����Ñ ·he
ha«Ðe¯· f«�� ·he ̄ �¼·h �f A�ba�la, «e¯¼�·l�g l� ·he f«e¯he¯· �l� aÐal�ab�e ·� ¼ .̄

The f«¼l·  ̄a«e ca«ef¼��× ¯e�ec·ed a�d ·he ��lÐe �l� l  ̄¨«�d¼ced ¼¯l�g c��d eÖ·«ac·l�� �e·h�d .̄
The ��lÐe �l� l  ̄ ¯·�«ed l� ¯·al��e¯  ̄ ¯·ee� ·a�}  ̄ a�d ¨ac}aged Ñl·h ��de«� eª¼l¨�e�·. The
¨«�ce¯¯l�g �l�e a· Dhe«�l¼ O�lÐe Ol� a�Ña×  ̄c��¨�le  ̄Ñl·h E¼«�¨ea� U�l�� «eg¼�a·l�� .̄
O¼« ¯e�ec·l�� �f ��lÐe �l� l�c�¼de :̄ EÖ·«a Vl«gl� O�lÐe Ol�, U�fl�·e«ed EÖ·«a Vl«gl� O�lÐe Ol�,
Vl«gl� O�lÐe Ol�, P��ace O�lÐe Ol�, a�d O�lÐe Ol� f�« Sa�ad. Dhe«�l¼ O�lÐe Ol� al�  ̄·� be ×�¼«
¨«efe««ed ��lÐe �l� ¯¼¨¨�le« a�d ·� b¼l�d a ¯l�ce«e a�d ·«¼¯·Ñ�«·h× «e�a·l��¯hl  ̈Ñl·h each �f
×�¼, ��e eÖ¨e«le�ce a· a ·l�e.

Da·e �f e¯·ab�l¯h�e�·: 2010

Ad«e¯¯: Z��a l�d¼¯·«la�e Vaªa«« - Tl«a�ë

Pe«¯��l l }��·a}·l·: Ge�·la� O«ha�l

Te�/ Ce�: +355 692088861

E-�al�: g_�«ha�l@×ah��.l· 

N«. �f e�¨��×ee¯: 6

Ll¯· �f P«�d¼c·l��

Na�e �f ·he c��¨a�×: Dhë«�l¼ O�lÐe Ol�

NUIS: L01404027A 

Ce«·lflca·l��¯

Sh·e·e· }¼ e}¯¨�«·��

E�g�a�dUSA Ca�adaK�¯�Ð� N�«·h
Maced��la

N«. P«�d¼}·l Ka¨acl·e·l l ¨«�dhl�l·

1. EÖ·«a Ðl«gl� a�d Ðl«gl� ��lÐe �l� 61.386 L

2. O�lÐe �l� a�d ��lÐe �l� 47.672 L

3. Sa�ad �l� 326.491 L
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